FRANCHISE
KATAZTHMATO2

GOODY’'S BURGER HOUSE

MEAOZ TOY ZYNAEZMOY FRANCHISE EAAAAOZ

FTENIKES NMAHPO®OPIES I'A TH MEGOAO TOY FRANCHISE

H Aikaioxpnon (Franchise) cival pia egnopikn HEB0B0oG (cuppwvia)
KaTta Tnv onoia pia enixeipnon (Aikaiondapoxog n Franchisor) napaxwpei o€
Mia aAAn (Aikaiodoxog i Franchisee), €vavTi olkovouikoU avtaAAdypaTog,
TO SIKAIWHA EKHETAAAEUONG TWV NVEUHATIK®OV SIKAIWMATWV TNG JE OKONO
TNV €UNOPIa OUYKEKPINEVWYV MpoidvTwv Kal unnpeoiwv. O dikaiondpoxog
napdAAnAa napexel To gnxaviodod Asiroupyiag (TeXvoyvmwaeoia) kal npowbnong
TOU NpoiovTOoG f/Kal TNG unnpeoiag. H dikaioxpnon €ival pia noAU dnHo@IARG
HEBODOG ekKivnNONG MIag nixeipnong, €10IkG OTAv auTn AEITOUPYEI o€ €vav

€EQIPETIKA avTaywVIoTIKO KAGd0 Onwc autoc TNG €0Tiaong KAl yuxaywyiag.

To Franchise, €kT0G and TIG OIKOVOMIEG KAipakag nou eniTuyxavel
kabw¢ au&avetrar o apiBPog Twv KATAOTNUATWV KUPIiwWG 0 NPOHROEIEG,
marketing kal AsiToupyia, BacifeTal kaTd NOAU Kal OTN CUVEICPOPA TNG

ENMNIXEIPNHATIKAG IKAVOTNTAG TOU AIKaIi030XouU.

Ta kKupiOTEPa NAEOVEKTAHATA NMou npokUunTouv and Tnv &vra&n evoc

AIka1000X0U O€ £€va anoTeAeopaTiko ocuoTnua Franchise, ival Ta €Enc:

e O AikalondpoxoG e€xel avanTu&el pia Tumikn A&IToupyia Kal EXel
Eenepdosel TIC NEPICOOTEPEG OUOKOAIEC, €vw oOuxva OlaBETel

AVENTUYHEVO oUOTNHA AEITOUpyiag

e AIgBETEl OUVENEG MPOIOV KaAl UNNPECIEG, OOKINACUEVO MEVOU,

ouxva PeyaAn avayvwpion Tou ORHATog kal niotd neAaroAoyio



O Aikalondpoxo¢ avaAapBaver To marketing kar Tn dia@nuion,
OlevepyEl EPEUVEG, €KMOVeEl PeaAIoOTIKG EMIXEIPNHATIKAG OXEDIA,
Kavel avaAUoEIG ayopdc KA.

Aivel pia @Onon oto &ekivnua piag dpaotnpidTNTAg o OAA Ta
{nTAMAaTa Twv avbpwnivwyv nopwv Kal Tng 810iknong, NApEXOVTAG TIG
NANPOPOPIEC, TIG POPHEC, TIC MOAITIKEG Kal Tn QIAoco®ia n onoia
OUVEIOQEPEI OTNV TAXUTAarn KAaravonon TwWV HUCTIK®OV TOU
ENAyyEAHATOG O< KABE yVwOoTIKO Nedio TNG epyaaciag

H avantugn Tou Aikaiodoxou Pnopesi va gival Taxurarn.

O Aikalodoxog xpelalerar va avtiAngbesi Tn ocofapoTrnTa TNG

guppwviag kal va 3ecpeuOei OTI Ba OUVEXIOEI TO MOIOTIKO £pyOo TOU

Aikaionapoyxou. OI Bacikoi AEOVEG TWV UNOXPEWOCEWV NOU avaAauBavel

€vag Aikaiodoxoc¢ KaTa Tnv &vra&n Tou og €va ouoTnua Franchise gival ol €&NG:

Na KIVEiITAl EVTOG OUYKEKPIHEVWV NAAICiOV oUPQWVa HE TOUG
Kavoveg Tou AIKaiondpoxou, akoAouBwvTag TIG NPodiaypaPEg
Mou 0 NPpWTOG £XEl BETEI TOOO OTNV MOIOTNTA TWV NPOIOVTWV OCO KAl
TWV UNNPECIWV NPOoKEIPEVOU va eEac@aAilel TNV OHOIOYEVEIA TOU
dikTUOU Franchise

Na npooTareUel TN PAHN ToOu AikaionapoyXou

Na Tou anodid&l To CUNPWVNBEY OIKOVOHIKO avTaAAaypa

Na ouvepyaleralr kara TouG &eA€yxoug nou Ole€ayel o

Alkaionapoxog kal va enw@eAeiTal and autoug

TO >Y>THMA FRANCHISE

O Aikalondapoxoc oTa NAaiola Tou NAKETOU JIKAIOXPNONG NouU EXEI

avanTu&el, NpoOoPEPEL:

To onua (Brand)

Texvoyvmwoia otn oxediaon, KATAOKEUN Kal opyavwaon Tou
KATaoTANATOG

A€ITOUPYIKA UNOOTAPIEN KATACTANATOG

MAQpN Kai cuvexn ekNAaideuon Kal eNiJOpPpwaon

Juvexn EUNAOUTIOHO TNG YKAUAC TwWV NPOIOVTWV Kdal

EKOUYXPOVIOHO TWV UNNPECIOV



e YnooTApi§n ota nedia Tou HAPKETIVYK Kal TNG dlIaPruIiong
e >TPATNYIKEC OUVEPYAOIEG HE NPOHNOEUTEG

e TMMponypévo oUoTNHA S1aVOHNAG NPOIOVTWYV

NPOYNOOEZEIS SYNEPrAZIAS

1. KEOAAAIO
O Aikalodoxo¢ xpelaleTal va d1abeTel TO anapaiTnTo KEQAAAlo yia Tnv
uhornoinon TnG enevduonc (ayopd €EONAICHOU KadI KATAOKEUAOTIKO
KOOTOG), Yia TNV kataBoAn Twv Entry Fees kata Tnv unoypagn TnG ZUupaong
Alkaioxpnong, €va akoun nocd yid TRV ayopd Tov a’ UA®V TwV NpuTwv
napayyeAiwv, evw onuavTiko €ival va npoBAENsTal Kal €va HIKPO Ke@AaAaio

«ao@aA&iag» yia TNV avTINETWNION anpoonTwV.

2. XQPOZ KATAZTHMATOZ - ZHMEIO NQAHZHZ

Ava@opikd He Tov Xwpo, a&ilel va onueiwBei Nw¢ avaloya HE TNV
neploxn, TNV €UNopikOTNTA Tou onueiou aAAd kal Tnv avapevouevn {ntnon, o
AIka1000x0G 6a npoTeivel oTov AlKalondpoxo KaTaoTnua Pe EUNopIKo Xwpo ano
80 T.H. ka1l avw (yia KUpIo Xwpo XpAong, BondnTikoUg, aAAd kal eEWTEPIKOUG
XWPOUG).

To kaTtdAAnAo kataoTtnua xpelaletal va OIabETEl  1IKAVOMOINTIKA
npoPoAn, pe npdéocown ToUAAxioTov 6mM €ni TNG KEVTPIKAG 000U Kal va €XEl N
va duvartal va AdBel adela KATAoTHHATOG UYEIOVOMIKOU EVOIAPEPOVTOG.
Xpelaletal va e€ival TonoBeTnUéEVO O OnUeEio To onoio napoucialel Tnv
uwnAoTeEPpN duvaThn EHNOPIKA Kivaon otnv neploxn. Idavika, va BpiokeTal
o€ onueio and To onoio diEpxovTal Oxl Povo neloi aAAG kal oxnuata Ta onoia

Ba pnopouv va otaduslouv.

3. MPOZQMNIKO ENAIA®EPON
Mia ano TIC npoUnoB&oelC ocuvepyaoiac Tou AIKAIONAPOXOU HE ToV
AIka1000x0, €ival n cuoTnUaTikn evacXoAnon Tou deUTEPOU WE TNV ENIXEipNoN.
O AikaionapoxoG npooBAENEl OTn OCUVEICPOPA TNG EMIXEIPNHATIKAG
IKavoTNTAaG Tou AIKAIOo30X0U MNPOKEIYEVOU va eEaopalioel TOOO TNV KAAR

NOpPEid TWV OIKOVOUIKWV TNC €MIXEipnong, 000 Kal TA MOIOTIKA anoTEAEoUATA



nou €xel napatnpnOei 0TI anoppeouv anod TNV evacxoAnon €vog enevouTrh oTn
dloiknan TNG nixeipnong.

Ava@opika Pe TNV nNpocAnwn Twv unaAAnAwv Tou Aikalodoxou, givai
anapaitTnTn n ouvaiveon Tou Aikalondpoxou. O Aikaiod0xXog Kabwc Kai ol
undaAAnAol Tou KAaTtaoTAHAToG, 0a eknaldeuToUv Ot 31IAPOPOUG TOHEIG,
Onwc €ival evOEIKTIKA N NPOETOINACIA KAl NAPACKEUN TWV TEAIKOV MPoiovTwy,
Ta TPOPIPA KAl N UYIEIVE TOUG, Ol TPOMoI NWANONG Kal NpowOnong TwV TEAIKOV

NpPOoIOVTWY, N dlaxeipion TWV EUNopeUPATwWY, n d10ikNon TOU NPOCWNIKOU KAM.

TO NMPODPIA TOY YNOWHDPIOY SYNEPIATH

EninAgov Twv avwTEPW anaiThHoewy Tou AlKalonapoxou, EMOUMNTO €ival
0 Aikal0d0x0G va dIabETel OpIoPEVA XAPAKTNPIOTIKA TA ONnoia npodyouv Th
guvepyaoia. Kal autd 3101 €xel anodeixbei 0TI aToua PIAOd0Ea, epyaTika,
OUVEPYAOIHA, UE KAAN €niKOIVwVia Kal avriAnyn o€ npakTika {nTnHara,
yivovTal 181aiTepa anoTeAeoUaTIKoi Aikalodoxol 0Tav evTacoovTal 6To cUCTHHA
piag emituxnuévng aAuaidacg Franchise.

To kaTtaoTnua pnopei va 10pubsei €iTe and QuUOIKO NPOOwWMo, €iTe ano
VOUIKO NPOCWNO TO onoio Ba npénel va opicel evav VOUIUO eknpoowno, dnAadn
&va QUOIKO NMpoowno nou Ba eknpoownei Tov AIkalodOX0 OTIG KABNUEPIVEG

OXEOEIC TOU WE TNV €TAlPEIa.

NMAHPO®OPIEZ I'TA TH SYMBAZH FRANCHISE
H ouvepyacia avapeoca oTtov Aikaiondpoxo kal Tov Alkaiodoxo
empBeBaiwveral ye TNV unoypa®n tng ZUpBaong Franchise nou npoBAénel

METAEU AAAWV, Ta KATWOI Baoika {nTAHara:

e Tn ouvepyaoia PeTall Twv dUo PepwV yia 10 ouvexOueva €Tn, KABwg
KAl TOUG TPOMOUG avaveéwaong TnG ouppaonc YETA Tn ARén

e Tnv nNpopnOsId TWV NPOIOVTWV, ONwG auTtn opiletal anod Tov
Aikalondpoyxo (Franchisor) npoc Tov Aikaiodoxo (Franchisee)

e Tn XpAoN anod Tnv nAsupd Tou AIkaiod0Xou, TOU CGRHATOG Kal Tou
AOYyOTUMNOU TNG €TAIPEIAC, TNG TEXVOYVWOIAG Kal OAwWV TwV HEBOdWV
A&IToupyiag, nou €xel kaBIEpwaoel 0 AIKalonapoxog

e TIC UNOXPEWOEIG TOU Aikalondpoxou oe 0O¢yata e€onAiouou,

diakoounong, marketing, TonikA¢ dia@rpdiong KA.



e TIC UNOXPEWOEIG TOU AIKalod0X0oU 0 BEPATa eknaideuonc, NANPWHWY,
ENAYYEAMATIKOV  HUCTIKQV, EniKoivwviag, kabopiopgoU ungubuvou
KATaoTANATOG, NPOounBEeIac NPoiovVTwY KAM.

e TNV KATAPTION NPOYPAHHATWV OdIAPAMIONG Kal npomwénong Twv
NWANCEWV TOU KATAOTHMATOC TOOO Of €Minedo OUVOAIKNAG napouaciaong
dIkTUOU, 600 Kal o€ €ninedo TonIkAG ayopag

e TicnPpoUnNoB£oeIg diakonnc TNG ZUPPBACNC €K HEPOUC TOU AlKalonapoxou
N Tou Aikalodoxou, Kabwc Kal Ta SIKAI®MMATA KAl TIC UNOXPEWOEIC TWV
O0UOo pepwV PETA TN dlakonn TnG ZUpBaong, yia onolodnnoTe Adyo

e EI181koUG OpOUG MNou agopouv Tn, METa&U Twv dUo pepwv, ZUMBaon
Aikaioxpnong

e Tnv anayopeucn avraywvVvIioTIKAG dpaocTnpioTNTAG EVTOG NAAIGIWYV

>Tov nivaka ansikovifovTal ol BacikéC NpoUnoBETEIC OUVEPYATIAC:

MNpolmnoB<aoslg Goody's Burger House
EvéeikTiKO KO'O'Togl(KGTGO'Kﬂ)dO'TIKO 180.000 €
& e§omAiopov) amo
EAGXIOTN EKTAOT XGDPOL 180 m?
EETEPIKOG XDOPOG eMBLUUNTOG

1o €toG 2%, 20 £10G 4%,

Aiapkn Sikaidpara (Royalties) 30 £10C 6%
(0]

Aiapkeia obupaong (érn) 10 €1n

Entry Fees 15.000 €




